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BUYER'S PROFILES
Type of company
. Online Travel Agency........c...c....... 10 %
= ) IR, - SOSIe e 4 20 0/o RECEPEIVE rrrrreeeeeeeeeeeeeeeeeeeeeeeenn 45 9
I\/Iot.orcoah Operator......cccevueenene. 90/0 TOUF OPEFator...vveeeeeeeressrrreeereeeee 60 %
Online Tour Operator.................. 6% Travel AeNnCY......ccveeeeeveeeeeeerernnnn. 34 %
Point of origin of the company
2 ] L SEa® At AN IS S 2%
Maritimes.....cccecvveeeeecreee e, 1% 218131 1 T AN 2 AN RS AN o 37 %
(0] 01 =] o o SIS RRRRRTPRPRIN 24 % United States......c.ccccevricrercreeriennns 20 %
Other countries......ccccccvvvevrveriveennne. 6 % Western Canada.......ccccoevueeenveennne. 10 %
Type of company
Accomodation........cceeveiiiniinnnnen, 33 % Cateringya S s, % . a0 Xarts 11 %
ALLraction.....coocveerrieeniieeeieeeeeene 40 % Destination......cceceeevcieeenieeesieenne 20 %
(@ Tyl [T ey IR, N, ol 5% Tourism OffiCesS....cccvvveerireenvennnen. 11 %
Point of origin of the company Attendance goals
MaRtIRES . R.LXn L . ... B 6 % Maintain existing relationship.......... 95 %
ORTafig Nt LS. XA A0 13% Make first contact........ccceeveeveennnennee. 91 %
PRAIMIES. ..ot S et eees e N 1% Make agreements on the spot......... 21 %
(O TU1=] o 1Tl 73 % Present your rates........cccoceeeueeereesaneen 29 %
United States......ccovveveenerneniiennns 7 % Securing contracts for 2025............. 28 %



